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. First CNC machine and New headquarters Beginning of \\\
Start of business first CAD software BOOgm 2 ex?)ortat?on Lanulfi 4.0

Investment on a new 3D
printer & new facility

Group of firms Robot sanding First Business Plan
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Divisions Lanulfi

Lanulfi is a company operating in various technologies

and with 3 divisions by business area.

Aluminum  mould Constructions  of Steel mould
making models and jigs making
L "NULFI L\NULFI L\NULFI

MOULDS MODELS STEEL




Generational
changeover




Moulds
& Peaople

Packaging

Excellence, five
stars tool maker!

Polishing

Problem
solving

Manufacture
Assembly
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Mission & Vision

LANULFI has been a leader and a  reliable partner  in the We aim to be the reference partner, offering
moulds sector since 1981, paying great attention to its sustainable, reliable and concrete
OAdNAArYy ANNDZ A ALCExbilt ?a8d A r R A e SRIYtQYS.

reliability of the solutions proposed, along with a By sharing our values , we aim to create a

constructive experience that will be the

constant drive to  innovation through the active S
beginning of a better  future together.

engagement of its people and the  well -established
relationship  with clients and suppliers.

Values Claim

TRUST RESPECT LISTENING Moulds & People

COHERENCE CONSISTENCY




People |

Ferdinando
Lanulfi

lam an
inexhaustible
source of ideas, art

is in my hands

Management

b

Lino Lanulfi

Every morning the
sun rises for new

opportunities

Elisa Lanulfi

Elisa-l love being in
the middle of

nature.

Arrigo Lanulfi Marco Lanulfi

Father of Ginevra, | A constantly

love flying but with evolving curious
rationality mind, passionate
about "if not now

when?"




Claudio

Claudio, | am a

lover of curves

Upananda

An icon of
resilience and

inner strength

Nicola

The security of my
family, the
company of
trusted friends, a
good glass of wine
in hand, these are
the ingredients of

my happiness!

Brigita

The human mind is
full of
extraordinary
potential.

L' "NULFI

MOULDS

Davide

| love the
mountains that fit

me like a glove

Simone

| find joy in the
little things

Martina

Martina, | love long
walks in the
mountains--the
best view comes
after the most
difficult climb!

Donato

..What an effort |

ask of you...

Giovanni

John, my passion is

sailing.

Loris

A man's strength
lies in rising up
despite life's
difficulties

[h

Martina Andrea Enrico Manuel

Martina, | love I'm Andrea, | love Henry, the creative Work and

reading, traveling to travel and I'm commitment

and nature passionate about always pay off

motorcycles

Cristian Marco Marco Davide

Every day an In the mountains Marco, passionate

opportunity on a motorcycle about sports, loves to help
with friends great music and others
sense of freedom traveling across

borders

A kind heart that

Stefano

Berici Hills,
Dolomites and
cycling are my

passions

Roberto

| love riding
motorcycles and
being a

grandfather




People L "NULFI

MOULDS
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Amos Matteo Massimo Matteo Giancarlo Andrea F
| am happy with | love nature and An individual who A dreamer who is Giancarlo, proud Living each day
my work and a adventure strives for a better not afraid to grandfather @ with new
lover of good food world pursue his dreams stimulation and

passion for what

you do

Nicholas M

Living the present,

dreaming the
future,
learning from the

past.

Andrea M

If you don't like
something, change
it. If you cannot
change it, change
your attitude.
Don't complain

10



L\NUULFI

MODELS

P
Manuel Luca Amadou lon Agron i
Milan Stefano Laura

Manuel, dedicated An eternal optimist An adventurer of lon, motor I'm Agron, | like to
to discipline and who always sees the mind, always enthusiast and work Adreamer who Stephen, mountain Laura, | like to draw

training the glass as half ready to learn love hiking in the follows his heart and technology and have a passion

full mountains enthusiast for plants and art
STEEL

Taulant Gianluca Manjinder Said
Tireless worker | believe in the | always see the Loyal and ever-
with a passion for importance of bright side of life present friend
mechanics family
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Billions of dollars

\\
Target market

Press moulds or

Global market trend for sheet

400 metal forming
350 340
300
250 : Mould v Injection
moulds /

200 Market compression
150

100

Accessory
50 [%:%] equipment such
0 as control and

Global market 2021 Global market prevision 2027 assembly jigs
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Target market

L ANULFI

MOULDS

LANULFI

STEEL
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Target market THERMOPLASTICS

- Injections

- Low pressure injections

- Vacuum forming

- Rotomolding

- Compression (DLFT-GMT)

B\

LANULFI

OOOOOOOOOOOOO

Injection/ compression

DIECASTING

moulds

THERMOSETTING

N\ HHERVE
LANULEFEI Injection RIM/RTM

-  Compression SMC/BMC

— o3 [ 000—T5-0 / %LQQ

Automotive Agriculture Truck Bus Design and Wellness and SPA
products

14



COMPOSITION PROCESS

CAPABILITIES

Part Size
Range

00

MATERIAL
CAPABILITIES

Moulded in
features

N [ORI=)

Fiber
Material

Resin Benefits Drawbacks

Category
[V
[

Resin type Specific

gravity

COMPOSITE
MATERIAL / PROCESS
SELECTION GUIDE

LONG FIBER
INJECTION (LF1)

REACTION INJECTION
MOULDING (DCPD)

REACTION INJECTION
MOULDING (PUR)

SHEET MOULDING
COMPOUND (SMC)

RESIN TRANSFER
MOULDING (RTM)

FIBERGLASS REINFORCED
PLASTIC (FRP)

THERMOPLASTIC
INJECTION MOULDING (M)

VACUUM FORMING  (VF)

Thermoset

Thermoset

Thermoset

Thermoset

Thermoset

Thermoset
6%
[
Thermoplastic
&)
|

Thermoplastic

Polyurethane

Dicyclopentadilene

Polyurethane

Epoxy
Polyurethane
Vinylester

Epoxy
Polyurethane
Vinylester

Epoxy
Polyurethane
Vinylester

PP, PE,PS, ABS,
Nylon

PP, PE,PS, ABS,
Acrylic

Glass,
Natural

N/A

Glass,
Mineral ,
Carbon,
Aramid

Glass,
Mineral ,
Carbon,
Aramid

Glass,
Mineral ,
Carbon,
Aramid

Glass,
Mineral ,

Carbon,
Aramid

Glass

Glass

L 1k V50k
. 1k 50k
- 1k V50k
™ 10k V50k
- < 3k
c <1k
. 25k V
100k+
L 500 V5k

Post applied

\ |

Post applied

O 000

Post applied

Lt %

In mould or post

—I_I_II A

In mould or post

(<

1.04 V1.33
Low - Med

1.04
Low

0.65 V1.12
Low - Med

1.3V1.9
Med - High

1.4V1.9
Med - High

1.5V1.9
Med - High

0.9 V1.2
Low - Med

09 V1.2
Low - Med

a

a

.Q_)(
Q

NS EEN DD L

a a

N SEEND DN L

aaa

t staenny

Steel

Epoxy
Aluminum

Nickel

Epoxy
Aluminum
Nickel

Steel

Epoxy
Aluminum

Nickel

Steel

Epoxy
Aluminum

Wod
Epoxy
Ren Board

Steel
Aluminum

Wood
Epoxy
Aluminum

- Large Part Sizes

-In Mold Painting

- Lightweight

- High Stiffness

- Material Optimization
& Mechanical Properties

for Weight

- Large Part Sizes

- Lightweight

- High Matl Toughness
-Low Mold Cost

- HghImpadt Resistance

- Large Part Sizes

- In Mold Painting

- Can mold solids, foams,
elastomers, and composites

- Variety of Specialty Resins
- High Heat Resistance
- High Production Volume

- Large Part Sizes

- Can Vary Material Properties
Greatly

- Low Tooling Costs

- Low Cost Tooling

- Very Large Parts Can be
Produced

- Wide Range of Part Properties

- Very Fast Cycle Times

- Lightweight resin

- Very Good Part Detail

- In Mold Color, No Painting
Required

- Low Cost Tooling

- Vely Large Parts Can be
Produced

- In Mold Color, No Painting
Required

- Less Fber Loading In
Deep Draws

- Engneered Resin
Cost

- Resin Costis Greater
Than Thermoplastic

- Expensive Tooling

- Less Fber Loading in
Deep Draws

- Secondary Processes
Required for Good
Surface Appearance

- Amual tooling costs
formulti -year

programs
- Slow cycle imes

- NoB -side geometry
such as bosses or ribs
- Large part tolerances

- Expensive ooling
costs
- Can't mold large parts

- NoB -side geometry
such as bosses or ribs
- Large part tolerances
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Product Value Trend

Product value trend from 2019 to 2023
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UNDER ENGINE COVER

e o=

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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TRANSPORT PALLET

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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BULK HEAD

= 6% = |Bm U %

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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MOTOR BIKE COVER

= 63 = & S

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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MOTOR BIKE COVER
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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AUTOMOTIVE SPOILER

INJECTION

e o=

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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CHROME FRONT GRILL

INJECTION

m ,(L@E_—g ooo—@—% %:qu

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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CABIN AIR DUCT

©—e

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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ACCESSORIES COMPONENTS Q2

INJECTION
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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BUMPER REINFORCEMENT

(00> o = Py / %@g

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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INDUSTRIAL SCRUBBING MACHINE

INJECTION

HHHH

HHHH -
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Automotive Agriculture Truck Design and Wellness and SPA
products
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INDUSTRIAL CASE
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products

28



\\

ROOF BOX WITH UNDERCUT
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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AUTOMOBILE PARTS
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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RADIATOR DOOR PANEL

e = R e =t ) )

Automotive Agriculture Truck Design and Wellness and SPA
products
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HARVESTER ROOF

VACUUM FORMING

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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ROUND BAILER

i N, TV N
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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EXCAVATOR

[ | =D

VACUUM FORMING

e = R e ot ) )

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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CARAVAN SHOWER BOX

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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SIDE PANELS FOR TRUCKS

e o=

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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HOT TUB

= 6% = B U

Automotive Agriculture Truck Design and Wellness and SPA
products
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HOT TUB
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Automotive Agriculture Truck Design and Wellness and SPA
products

38



SPRAYER TANKS
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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DIESEL TANK

e = R e =t ) )

Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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TANK
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Automotive Agriculture Truck Bus Design and Wellness and SPA
products
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